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(A) Casual Dining Restaurant
(B) Family-style Restaurant

(C) Gourmet Restaurant

(D) Theme Restaurant
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(A) 300
(B) 500
(C) 650
(D) 750
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(A) executive floor
(B) suite

(C) inside room
(D) outside room
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(A) Tour Escort
(B) Tour Leader
(C) Tour Conductor
(D) Tour Guide
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(A) PAK
(B) Incentive Tour
(C) Backpack Tour
(D) Independent Tour
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(A) Proposition
(B) Procedure
(C) Promotion
(D) Play
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